
The only system that turns X
into a tracked revenue stream.

No ads. No cold outreach. No personal brand required. For operators with an offer

that converts and the capital to scale it.

$7 .3M+ +  tracked $600K+ /MO  organic 500M+  reach
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You have inbound. You can't prove it.

Before

An offer that converts. Some presence on X.

Inbound that shows up when it feels like it. Zero

idea which post produced the wire.

Aft er

Every lead from X tracked end to end through

deep links. You know exactly what X generated,

down to the post. Recurring, attributable,

scalable.

the product is tracked revenue. everything else is decoration.

T h e  Ye g o r  Me t h o d 2 / 19



The numbers are the social proof.

$7.3M++
client cash tracked to organic X: post ---> DM ---> wire

$600K+/MO
client revenue · organic

500M+
organic impressions

60–80%
inbound close

$0
ad spend · ever
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Receipts.

inbound dm, 9:22am ---> $20,000 wire,

7:22pm. same day.

credit & funding account ---> $303,506

from X in one quarter. tracked. $173,373 in payouts, one ledger.
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I only make money when you make money.
Rev share, tracked end to end. If your offer converts, I fill your pipeline with

tracked leads from X. If it doesn't, we find out fast and you won't owe me for

pretending.

read that again
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Renting attention vs owning the asset.

Paid ads: rent ing

$300–450 per qualified call. Scale the spend,

the price climbs. Fatigue the creative, it climbs

again. Every month starts at zero and every lead

is a bill.

Organic X: owning

A post that hits 2M impressions costs nothing

to keep live. Long-forms keep pulling buyers for

months. The marginal cost of the next lead

trends toward zero.

rent never turns into equity
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Market rate per lead ---> organic X.

Niche Market rate / lead Organic X · est.

B2B SaaS ~$237 ~$12

High-end consulting $315+ ~$15

Enterprise software $350–550 ~$20

Financial services ~$653 ~$22

Finance & insurance B2B $700–1,750 ~$28

tracked on organic X: about $102 per booked call, retainer included
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The channel decides the close rate.

Cold outreach 15–25% close

X inbound through this system 60–80% close

Paid-ads calls cost $300–450 each before anyone closes. When someone has

read you for weeks and DMs first, the call is a formality. They decided before you

picked up.
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One client pays for the whole engagement.

$15K+ offer × 50–100 qualified calls / mo × 60–80% close =

margin you didn't have

Everything after the first close is upside you didn't have before. That's the entire

pitch, and it's arithmetic, so you can check it.
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Every post has two audiences. Only one
wires.

Spect at ors

Followers, engagement farmers, the fire-emoji

crowd. They repost everything and buy nothing.

Most growth services optimize for them.

In-market  buyers

Operators doing $100K–$1M+/mo who use X to

find vendors. They buy from people they've read

for weeks. My content is calibrated for them

and repels everyone else on purpose.

this is why the close rate sits at 60-80%. they decided before the call.
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What you get.

01 3–5 engineered posts per day, per account. Written by my team, my final pass on

every one.

02 DM setting. My team sorts, qualifies, books. You take the call.

03 Lead intelligence. Every like, comment, and follow scored. Buyers flagged before

they're ready.

04 Giveaways, funnels, landers. Whatever your offer needs to convert, built.

05 Deep-link attribution. Post ---> DM ---> call ---> wire. Live in 14 days. The account

stays yours.

all of it runs on distribution technology™
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3–5 posts a day,
engineered.

Written by niche-specialized writers with my final

pass. Planned weekly off what converts, never off

what trends.

40% personality + hot takes 30% long form for the buyer

20% proof 10% direct asks

$15–30K per lead magnet posted
one post ---> 2.6m views.
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Reach, receipts.

64.5m impressions, one

account. 40.79m impressions, +1,654%.

22.82m impressions +225%,

3 months. 15.3m views, +573%.
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Distribution Technology™

A Lead Intelligence. Scans engagement across your market, scores intent, green-lights

the DM.

B The Brain. Scheduling, routing, DM triage. Humans write every post. The machine

never sleeps.

C Deep-Link Attribution. The exact piece of content behind every dollar, with a paper

trail.

the software moves the work. my writers make the work.
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DM setting fills the
calendar.
Sort fast, qualify, book. No pitching from the jump,

no burning warm leads by striking early. The system

says when. The setter executes. You show up to a

call with someone who already decided.

751 created ::: 582 completed ::: 365 days.
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Windows, tracked.

+573% impressions, first month, under 1k

followers. 7.52m impressions +176%, 16 days. 173.3k profile visits, +56%.
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It cashes out everywhere.

$53,530 + $14,950 in 60

days. $0 ad spend.

40,276 visitors ---> $81,166

new arr. X is the #1 source.

$65,247 mrr, subscription

side. $604,704 tracked, one curve.
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Six months. Organic
compounds.

First tracked inbound in 2–3 weeks. Meaningful

revenue inside 30–60 days. The standing rule: if

there's no significant improvement by month two,

we work until there is.

i stay in the fight. that's the guarantee.

client group chat, unprompted.
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I only make money when you make money.
If your offer converts and you have the capital to scale it, book the call below. If it

doesn't convert yet, fix that first, then come back.

gross volume, one stack ---> $1,463,930 succeeded.

study the yegor method
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